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Accelerating Brand Performance !




BUILDING THE BRAND

BMNB

Abundance Starts Here!
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€D UNDERSTAND THE CHANGES

you need to make In your

BRANDING & MARKETING

STRATEGTITES
to increase your sales

@ Learn how to manage an
effective BRANDING PLAN



That’s not really a question!









In the mind’s of your clients, what makes
your company different than the rest?



MICRO CARBON_
TECHNOLOGY
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hrand PROM|SE

A Differentiating Statement
that defines who you really are
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and what it is that you do be
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COMPETITIVE




e Design & Innovation ¢ Ease & Simplicity ¢ Quality
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OUTHWEST

ares ¢ Exceptional Customer Service




~ |t assists your sales force in selling your product.
~ It stimulates brand equity and hottom line profits.




@ RESEARCH:

Validate your position

€) STRATEGIZE:
Create the Marketing Plan

€) BUILD AN IDENTITY:

Define the experience

€D CREATE THE CULTURE:

Make your brand a way of life

¢ DELIVER THE MESSAGE:
Get the right message to the right people




THE BﬁﬂﬂD ﬁC CELERACION

process

STEP 1.

RESEARCH

MARKET SEGMENTATION

» Quantitative Data
(Big Data)

o Qualitative Data
(surveys, focus groups, etc)

e Evaluate segments to determine
meaningful marketing strategies
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e establish a voice/tone for your content
e create a face that reflects your brand promise
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Your IDENTITY

is the sensorial exclamation point to your brand.

It is important to consider every experience that a customer can have with your brand.
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within your organization!

LIVE THE LIFE oF ABUNDANCE!







Step 5

mn‘RHETlnG..

ELIVERING THE MESSAGE ._

&

» getthe right message,
to the right people







BRAND ACCELERACION

@ RESEARCH:

Validate your position

€) STRATEGIZE:
Create the Marketing Plan

€) BUILD AN IDENTITY:

Define the experience

€D CREATE THE CULTURE:

Make your brand a way of life

¢ DELIVER THE MESSAGE:
Get the right message to the right people




€ Do the research

study every aspect of the business
- focus on your brand promise

€) Make a plan

be sure it involves creating a complete identity,
a culture and a marketing plan that
consistently fulfills the brand promise

€ Execute the plan step-by-step

regardless of the budget, start at the beginning,
and do what you can - stick to the plan
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velocitybrand.com
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