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4. LIVE THE LIFE OF .
ABUNDANCE

Sales & Marketing Update

Alan Merrill
Executive Vice President



Sales & Marketing Goals — 2013-2014

Growth — Expand US & Worldwide Presence
BHN Branding and Marketing Tools

Micro Carbon Technology® (MCT®)
Individual Products to Crop Programs
Become Familiar with and Use T3

— Technology, Tools, Training
Marketing Material Updates — on Customer Hub
Marketing Management — Infusionsoft



2014 BHN Worldwide Presence
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Sales and Marketing Update

Eduardo Sanchez — Latin Americae July 2014

Sales Manager — Velocity Design Group
e May 2013 e Ray Speakman — VP Marketing
— Shawn Whitmer PE, Director of e Dan Speakman — Creative Director
Probiotic Solutions e Brenda Stewart — Marketing Assistant
— Heather Jennings PE, Sales Engineer e Johnathan Speakman — Marketing

Specialist
— Mid-South Retail Office
* Mark Gregory — Regional Manager
* Kelsey Wright — Sales & Field Support
— Alan M.errill — EVP Sales and e August 2014
Marketing

e April 2014

— Johann Buck PhD — Director HG
Technical Services

e November 2013

— Sales and Marketing
Departments Merged

— Nathan Smith, Asia Sales Manager

e (QOctober 2014
— Justin Smith — VP International Sales

Mav 2014 — Michael Gardner — Sr. Director North
ay America — Ag, Turf, Private Label
— Sco’Ft Jackson — Director of e November 2014
Business Development — North

America — Kenny Halcomb — Turf Sales Manager



North America — Regional Office

e Mid-South Regional Office

— Brinkley Arkansas
e Mark Gregory — Regional Manager
e Kelsey Wright — Sales and Field Support

e Model for Future Growth in United States



Scientifically Engineered Technology

* Micro Carbon Technology®
— Symbol

e Carbon Ring (leonardite)
* Soil

e Plants

 Water

— Effective Uptake (competence)
— Rapid Uptake (speed)

— Efficient Uptake (quality)

— Sustainable (endurance)




MICRO CARBON
TECHNOLOGY

Delivering Nature’s Science™



BHN, IAS

Alliance " ' ETIC A

Inter AG
e Soil and Plant Tissue

Services
Testing Services soiL and TISSUE

e Huma Gro® Product /Z — Testing Services
Recommendations W (27

with recommendations for

Sustainable

e H igher Yields 23 A SOIL FERTILITY

and

* Customer Service
e Healthy Soils
e Quality Crops

Ultra-Efficient
NUTRIENT SOLUTIONS

© 2014 Bio Huma Netics, Inc. All Rights Reserved. Materials found herein may not be used without written permission from Bio Huma Netics, Inc.




2012 — On a Tablet Near You

e Customer Hub
— Sales and Support Tools At Your Fingertips

* Presentations
* Crop Programs
* Field & Research Reports

e Updates Distributed Online
e Tools
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* Training
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<NHiits 2014 - Huma Gro® App!

Product Calc. Products



Huma Gro® Mobile APP Features

e Version 1—-2014 World Conference
— Huma Gro® foliar deficiency product calculator
— Product Labels & SDS
— Product Mixing Guide

e Version 1.5 -2015

— Integrated IAS Laboratory testing results with
Huma Gro® product recommendations

— Maintains a stored, local database of all
calculations and synced lab results for future use

— Conventional to Huma Gro® Conversion Rates



BlQ 7
ETICS

J'nco rpordted

cﬂ% Product Calculator

Location

Select

Crop Type

Select

Growth Stage (1,2,3,4)

Products

ekt 2 Product Calculator
Enter Lab Data Foliar Analysis

1.9
055

Products

2% Product Calculator

Enter Total Number of Acres to Treat

GET RESULTS

Products
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Incorporated

Huma Gro® App

Product Calculator

RECOMMENDATIONS

Total HUMA GRO®Product Required

ounces / gallons

SUPER NITRO® 128/ 1
SUPER PHOS®

SUPER K*

CALCIUM®

44 MAG®

SULFUR®

IRON*

Z-MAX®

MANGANESE®

COPPER®

Products Mixing

SUSTAINABLE SOIL FERTILITY

SOIL- MAX™+
FERTIL HUMUS®
ZAP*
ENCAPSALT™
KLEENUP™

PLANT GROWTH MANAGEMENT

VITOL®

VITOL 1™
BREAKOUT®
BREAFREE"
JACKPOT" (YIELD-MAX™)
ACTIVOL® (MICRO F™)
CROP-GARD"
D-FEND*

SKIP™

SIL-K™

SILI-MAX™
START-L™

MACRONUTIRENTS

SUPER NITRO® Label
SUPER PHOS" (PHOS-MAX™)  Label
SUPER K™ Label

ﬁ PO

Product Calc. Mixing

\

Mixing Guide

1. When in doubt as to compatibility, please perform a jar test before
mixing in large quantities.

2. The mixing container should be fiberglass, plastic, stainless steel,
or rubber lined, and capable of withstanding heat exchanges.

3. Use a large enough container to adequately handle the initial
mixture, plus room in the container for at least twice the water.

4. Use a good stir rod such as a 3 to 6 foot PVC pipe or use a mix tank
agitation system.

5. Start making the mix by adding into the container half the water
you plan to use.

6. Use a 3-gallon measuring bucket with a handle for measuring the
products to add and/or use a 1-quart/1-liter measuring pitcher with
ounces and/ or ml. increments for small measurements.

7. Add in or mix the HUMA GRO®™ products into the water | the order
from most acidic to most basic or alkaline. From pH (0.8) to pH (14.0)
as shown below.

8. Fill the container capacity with the rest of the water you will use.
9. As a rule of thumb, leave the products with the most basic pH's
(>7.0) like SUPER KTM until the very last and add very slowly. If there
is a reaction, it will be immediate and with a little patience and
stirring, should mix in well.

10. If adding a pesticide or fungicide to the fertilizer solution, add
after all the HUMA GRO® products are thoroughly mixed. Do a jar test
first for compatibility.

11. Never apply total HUMA GRO® products plus other ag chemicals
at more than 10% concentration of the finished application mix.

CALCIUM
C-PHOS™

GOLDEN GRO™

SUPER PHOS™/ PHOS-MAX™
Z-PHOS™

i i

Product Calc. Products
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Saved Calculations Humas Testing Instructions

. Testing Recommendations
Saved Calculations provided by Inter AG Services

Alfalfa
Field 55 05 May 2014
Almond, Pecan

Field 56 04 may 2014 Beans (Pinto, Green, Garbanzo, o Chickpea)
Field 57 03 May 2014 Beets
Field 58 02 May 2014 Cole Crops (Broceoli, Cauliiower, and
Carrots
Celery
Citrus
Corn
Cotton
HUAP*
Grapes
Lettuce
Melons

Onions

b i

Product Calc. Products ixi Product Calc. Products
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HuMA Testing Instructions

< Beans

(Pinto, Green, Garbanzo, or Chickpea)
When to take the sample:

Bloom: Visible blooms or initial flowering

Fruiting: Fruit can be seen
Plant appearance:

Bloom: Visible blooms can be seen

Fruiting: Fruit can be seen
What part to sample:

Bloom: Take 4th leaf/petiole
Fruiting: Take 4th leaf/peticle
What is sent to the lab per field:

Soil: Complete soil analysis once a season
Nitrate scil at each growth stage

Plant: Complete tissue at each growth stage
Special instructions:
Beans are a short term crop and only 2 samples are

usually taken. When an extended season is expected,
a third sample can be taken. A soil test for nitrate

= i

Product Calc. Products




BHN-University

* BHN-U

— Develop Technical / Science Knowledge Base

e Training Resources — Certified Crop Advisor

— Become Huma Gro® Product Application Experts

e Detailed Product Training Resources
— Sustainable Soil Fertility
— Ultra Efficient Plant Nutrition
— Zero Residue Plant Protection

 Available on Customer Hub



Sales & Marketing Goals — 2015-2016

Excellent Customer Service
Micro Carbon Technology® (MCT®)

Strategic Growth
— Expand US & Worldwide Presence

Knowledge and Understanding
— Full Crop Programs

T3~ Technology, Tools, Training
Purdue — Precision Selling, Executive Agri-Marketing



Live the Life of Abundance!

"There are no great limits to growth because
there are no limits of human intelligence,
imagination, and wonder.”

Ronald Reagan, 40th President of the United States

Thank You!
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